Professor Andrea Galeotti

Course: Social and Economic Networks

Social networks have profound effects on individuals’ behavior and economic outcomes. They are critical for the trade of goods and services. They influence our opinions, which products we buy, how much education we obtain. They shape our political attitudes and our likelihood of succeeding professionally. They are important in determining how diseases spread and they are essential to understanding the optimal design of organizations and the optimal design of policies based on peereffects. These premises, which find empirical support in a variety of studies, are the motivation for the tremendous interest in the economics of networks.

The course provides an overview of the economic of networks. During the course I will introduce basic notions of game theory in order to discuss the different models. The course will be mainly theoretical, but empirical work will be discussed as well. Below find a short description of the different topics that will be developed in the course.

Course outline:
Monday: Models of Network Formation

· Basic Notion of Game Theory

· Game theoretical models of network formation

· Statistical models of network formation

Tuesday: Games played in networks

· Basic Notion of Game Theory

· Public good games in networks

· Adoption games in networks

Wednesday:  Markets and networks

· Buyer-Seller networks

· Intermediation in networks

Thursday: Applications

· Advertisement and word of mouth

· Oligopoly and consumers’ networks

· Labor Market and Networks
Language: English
